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ARENA UPDATE - The Phantoms
are selling tickets while a local
restaurateur is cooking up plans for
a big city-style restaurant and bar in
downtown Allentown.,
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800 JOBS - A new call center
wlll employ and train hundreds of
locals to answer health insurance
coverage issues prompted by
ObamaCare,
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HEATING UP - Home sales remain
on the rise throughout the Lehigh
Valley. You will find our monthly
real estate round-up on...
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Focus
NONPROFITS

MIRACLES DO HAPPEN - A team
of volunteers banded together

to construct a field of dreams in
Palmer Township.

FOCUS ON GIVING:
)\ Businessman

honored to
give back to
the community
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Developers of
$100M shopping
center nearing
construction start

By JENNIFER L. RODGERS
Speclal for Lehigh Valley Business

Developers of Hunilton Crossings,
4 5100 million proposed shopping
center that has caught the eye of big-
name retallers like Costco Warehouse,
are bucking the trend in today's listless
commercial real estate market and mov-
ing forward with their vision.

Staten Island developer Tim
Harrison and The Geldenberg Group
of Montgomery County have pro-
posed a mall, 1o be modeled after the
Promenade Shops in Center Valley, on
about 55 acres located on both sides
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Merchants crank
up customer
volume with
special incentives

By JENNIFER TROXELL WOODWARD
Special for Lehigh Valley Business

Most businesses have incentive or
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put their vacations on layaway. Unlike its in-store
layaway program, the company said there is no ini-
tiation fee for the website's layaway plan.

“You do not need to know when or where you
want to travel. It's considered an open-ended ticket,
and you have up to 18 months to pay for the teip,
whether it's by making wecekly, monthly or whatever
scheduled payment plan you choase,” said Laurie
Bowden, vice president of International Cruise and
Excursions Inc, (ICE), the company that Sears has
partnered with to handle SearsVacations.com.

There's no short supply of grocery stores, eateries,
clothing shops and gas stations offering loyalty cards
and reward points to returning customers. The wards
“cash back™ and “buy back™ have become benchmark
phrases in refererce to customer experience.

In a less-than-sciemific survey, this reporter
placed a few calls to various Lehigh Valley merchants
to see what they are doing to retain customers and
draw new business,

Wegmans Food Markets, a grocery chain with
several Lehigh Valley locations, was recently ranked
No. 1 in supermarkets, according to a survey posted
on ConsumerReports.org.

Jo Natale, director of media relations for the store,
said that Wegmans focuses on “meeting custamer
needs” rather than building customer loyalty.

“We like to think our customer service is unlike
uny other,” said Natale, reporting that Wegmans
Allentown stofe recently decided to go the route of
ather Wegmans' locations and expand its stare to
include a pub where customers can buy beer. She
said construction has begun and is expected to wrap
by early next year.

Wegmans most recent summer incentives include
an announcement that stores are freezing prices on
aver 60 everyday products until the end of August.

“We publish a seasonal magazine and mail it 10
our loyal customers, we have stands in the store
where customers can sample food, and we go a step
abave that by holding grilling events at the stare and
hosting cookbook authors periodically,” said Natale.

Shopping Spree

Accarding to the United Way of the Greater
Lehigh Valley's website, Wegmans was scheduled to
hold a three-minute shopping spree werth $1,000.00
in groceries at its Nazaseth store last week. The cart
jockey was Mary Beth Gerancher of Breinigsville, a
PPL employee, who received the shopping sprec as a
prize for donating $260 or more o the United Way.

It appears that plenty of companies are offering
chances to win shopping sprees and free goads 1o
gain new customers or award dedicated clients.

At Lehigh Valley Mall, Amanda Johnson, market-
ing director, reported that current promotions at the
mall include a summer giveaways of a $§750 and a
$1,000 shopping spree.

Aaron's Inc,, a lease-to-own furniture and elec-
tronics retailer, with stores in the Lehigh Valley, is
advertising a $2,000 shopping spree sweepstakes on
its website, www.aarons.com.

Natalie Laboy, a sales associate at the Aaron's
store in Bethlehem, reported that the shopping spree
is detailed online, and at present, the store is halding
its annual Christmas in July event,

"Custainers receive a $50 gift card to spend on
their next visit when they take advantage of our rent-
to-own products,” said Laboy.

In Center Valley, The Promenade Shops at Saucon
Valley is not holding a shopping spree at present, but
marketing coordinator Melissa Dil.azaro said that the
lifestyle shopping center will get a crowd, regardless,
with its annual summer concert series held at the
amphitheater at the Promenade site.

“It is every Friday from 7 p.m. to 9 p.m. in June

and July, and it's our sixth year doing this,”
said DiLazare. “We get about 250 spectators
(and potential shoppers) for each concert.”

Perhaps the biggest draw at the shopping
complex this summer can be found at Rave
Cinemas, she added.

During the summer months, Rave hosts a
free Family Festival that showcases one niovie
a weck on Tuesday and Wednesday morning
from mid-june to mid-August.

“We have a free feature for the parents to
bring their kids. The other weck we showed,
‘Happy Feet,' for instance,.. the festival has
been running a few years now. We get 1,000
people or more each day, and as they come in,
we open as many auditoriums as possible 1o

accommaodate them,” said Rave general man-
ager Ed Hilliker.

Reward and Recognition
‘The free movie is a way for customers
ta see the value of Rave's performance, and
bring them back for other features,

One Easton bike shop sees customer loyal-
ty as one of the driving forces of its business,
About a month ago, Genesis Bicycles in
Easton rolled out its Genesis Miles program,
which is geared toward bike riders that par-
ticipate in Genesis' group-riding events, such

as a weekly ride 1o Downtown Easton for
ice cream. Bikers ride free of charge and ice
cream is paid for by Genesis.

“It's a reward and recognition program.
Customers get one point for every mile they
ride and when so marny paints are accumu-
Inted they receive a gifi card to be used in our
store,” said Rob McVeigh, marketing and
events coordinator for Genesis Bicycles.

Rewards programs are not a new thing for
the 40-year-old bike shop. For several years,
Genesis has also offered a preferred customers
program. Any customer, purchasing a bike
from the shop, will receive one year of service
on the bike and discounted accessories for the
next two years afier the bike is purchased.

“These incentives definitely put us at an
advantage with other bike shaps in the area,”
said McVeigh.

My business
could'always
use some
extra money

‘You work hard to keep your business ninning, so we'd like to offer you a double reward. Take advantage
of our Double Promotional Offer and receive $100 when you open a Merchant Services account with
Wells Fargo. With a Merchant Services account you get reliable payment processing along with superior
24/7 customer support, plus the tools you need to help broaden your customer base, increase sales, and
boost your cash flow. Call, click wellsfargo.com/biz/merchant, or stop by to start & conversation with a
Wells Fargo banker today to learn mare.

Offer valid from July 1, 2012, through September 30, 2012, Wells Fargo Merchant Services (WEMS) will give qualilying customers a $100 direct
deposit. To qualify, customers must (1) open a new WFMS account, [2) direct deposit their WFMS funds into a Wells Fargo deposit account,
(3) activate their WFMS account by processing at feast $50 in Visa®, MasterCard®, or Discover® transactions within 30 days of account open
date, and (4) submit the required offer fulfillment form within 30 days of WFMS account approval date. The 5100 direct deposit will be made
to the customer’s Wells Fargo deposit account within 60 days after the customer has submitted the required online offer fulfillment form
and met offer qualifications. Double offer of $100 is based on doubling the 550 Visa® Gilt Card offered by WFMS from July 1, 2012, through
September 30, 2012. Limited 1o one $100 deposit per Tax ID. The WFMS account and Wells Fargo deposit account must be open, aclive, and
in good standing at the time of the $100 deposit. Not valid with any other WFMS offer or Payment Suite. Offer subject to change at any time.
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Together we'll go far




