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Tweet! 

• Don’t forget to tweet during the program: #jennacommsocialmedia 

#jennacommsocialmedia 



Today’s Class 

• More tips on how to create an effective Fan Page 

• Linking your Fan Page to your website or personal Facebook  

• Uploading pictures and creating events 

• Offering incentives and contests to get people to “like” your page  

• Real world examples of how these practices have helped businesses  

 

 

#jennacommsocialmedia 



Meet Mike Diccicco  

• Partner, President, and CEO of DBC Works located in Conshohocken 

• Has delivered unique and effective marketing communications to many of the 

industry’s most well-known brands for the past 40 years 



Twitter for Customer Service  

• Gone are the days of spending an eternity on hold trying to ask a question or 

complain about a product. Consumers now take to Twitter.  

• It is important to monitor Twitter to see what is being said about your company 

and product. You can engage consumers much quicker, and put an end to 

communications gaps that often cause extreme frustration.  

• If you manage your reputation through Twitter and engage with those who are 

unhappy, you can often prevent them from switching to competitors.  

• Monitoring your reputation on Twitter also can help prevent negativity about 

your business from going viral.   

#jennacommsocialmedia 



Facebook How To’s  

• Let’s make sure you are using your Facebook page to its fullest potential.  

• We will take a look at how to upload photos, create events, and link your fan 

page to your website or personal Facebook.  

#jennacommsocialmedia 



Offering Incentives to Get “Likes” 

• So, you created a Facebook Fan Page, but how do you begin to build up a 

strong following?  

• Incentives are an easy way to engage and gain followers.  

• It is best to keep them simple. 

• Examples: the 100th person to like our Fan Page wins a restaurant gift card 

OR the first person to tweet a specific phrase at us wins free services from our 

company  

• It is not necessary to go overboard spending money on the prizes. The main 

goal should be to make them fun and useful.  

#jennacommsocialmedia 



 Taco Bell Uses Social Media to Ward off 

PR Crisis   

• Taco Bell is no longer using the “no comment” strategy 

• Companies are benefiting from the digital defense against plaintiffs 

• These social media defense messages are competing for attention on the web 

• In January 2011 the lawsuit claimed that the beef didn’t meet the USDA’s 

requirements 

• Taco Bell remains proactive through its Facebook Page, Twitter, and YouTube 

Channel 

• Kerley, Patrick. "What Brands Can Learn From Taco Bell's Social Media Lawsuit Defense." Social Media News and Web Tips â€“ Mashable â€“ The Social Media Guide. Web. 17 Jan. 2012. 

http://mashable.com/2011/02/17/taco-bell-social-media-defense/. 

• Wasserman, Todd. "Taco Bell Uses Social Media To Ward Off PR Crisis." Social Media News and Web Tips â€“ Mashable â€“ The Social Media Guide. 28 Jan. 2011. Web. 17 Jan. 2012. 

<http://mashable.com/2011/01/28/taco-bell-social-media-crisis/>. 
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Social Media is becoming Social Business  

• A company can change the way employees work together, control its public 

image, and get to know its customers 

• Social technologies are changing the face of business 

• Take social media one bite at a time, failing is ok 

• Learn quickly, fail quickly & move on 

• Fast Company: http://www.fastcompany.com/1779375/move-over-social-

media-here-comes-social-business 
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A Real Life Example of Different Incentives  

• Recently, Jenna Communications launched the grand opening of Frey 

Boutique, a high end women’s fashion store. To help build their Facebook 

presence, a $50 gift card was awarded to the 100th person to like their fan 

page.  

• Oxford Valley Mall wanted 1,000 Twitter followers by Jan. 12, 2012. If they 

reached this milestone, they would give away a $50 Macy’s gift card to one 

lucky follower in appreciation.  

#jennacommsocialmedia 



Contests Also Boost “Likes” 

• Along with offering incentives, you also can hold contests over Facebook to 

engage fans and raise your number of “likes”. 

• Same rules apply with contests: keep them quick and simple so people will 

actually take the time to compete.  

• With contests, make sure you take advantage of features that Facebook has 

to offer.  

• Some ideas: best photo submissions, best video submissions, most check-ins 

at our store in a month   

#jennacommsocialmedia 



Real World Examples of Contests 

• For the holidays, Oxford Valley Mall hosts the “Cutest Santa Photo 

Sweepstakes”, where shoppers can upload and vote on who has the cutest 

photo with Santa. 

• Participation was wildly popular with nearly 400 pages of photo submissions.  

• The winner received a special visit from Santa with a sleigh full of $2,000 

worth of presents sponsored by OshKosh.  

• When your contest gets big enough like this one, it can even be picked up by 

local press.  Santa’s Visit  

#jennacommsocialmedia 

http://www.iqmediacorp.com/ClipPlayer/default.aspx?ClipID=66082573-74d1-4ef1-be4b-dfb9dcfcc413&TE=+ha6CRE1p9AAAOylvBBX43n698Pt+khFnPMoUoE1rTpDGZh7No51kA==&PN=bt9sZFac+KA=


More Ways to Strengthen Fan Pages 

• You can add a shop tab to your Facebook fan page where followers have the 

option to purchase branded merchandise from your business. Check out what 

6abc does! 

#jennacommsocialmedia 



More Ways to Strengthen Fan Pages  

• By adding a check-in application, you can have fans check in at your business 

and earn rewards.  

• By adding the discussion application, fans can interact with one another and 

hopefully talk about your product or service.  

• You can promote deals in your area as they relate to your business in order to 

drive more traffic to your fan page and website.  

#jennacommsocialmedia 



Recent Stats on FB 

 

#jennacommsocialmedia 



Recent Stats on FB 

 

#jennacommsocialmedia 



MD Favs: The “Whopper Sacrifice” 

• Tongue-in-cheek promotion from the earlier days of social media 

• BK created an application site that offered you a free Whopper if you “sacrificed” (un-
friended) 10 people on Facebook.  Coupon limit: First 25,000 people. 

• Buzz started to spread -- media caught on -- news “went viral” -- Facebook shut down the 
site --  

 

 

#jennacommsocialmedia 

QUESTION FOR THE GROUP: 

SUCCESS OR DISASTER? 





MD Favs: Black Friday Goes “Social” 

• Foursquare partners with JC Penney, Sports Authority, Toys R Us, et al -- 

“Access app on arrival for special discounts” 

• Special BF deals “leaked” to Facebook fans by Target, Macy’s, others 

• Specials announced via Twitter by Best Buy, Target, Walmart, etc. 

• Groupon holidays deals under the sub-brand Grouponicus — focused on 

experiences 

• Smart Aisles mobile phone app (Android and iOS devices) 

#jennacommsocialmedia 



MD Favs: 30 Rock “Insiders” 

• FB Pages for TV Shows = great role models 

• 30 Rock has more than 65,000 who “liked” their page 

• Posts from the show provide little comic “treats” to audiences — no overhype, 

no big sell, no merchandising . . .  

• The goal is CONNECTING 

#jennacommsocialmedia 







MD Favs: TrattoriaTotaro Conshy 

 

#jennacommsocialmedia 



MD Favs: DBC Holiday Card 

• Brand-building, awareness-building, goodwill creating — all based on the 

tradition of greeting cards for the holidays 

• Our idea: 20 separate messages — one from each member of the staff 

• Concept combined email marketing that drove people to our website, 

encouraged repeat visits, and later looped them back to our FB page 

#jennacommsocialmedia 











Some Closing Thoughts on Social Media 

#jennacommsocialmedia 

• Social media will be dwarfed by social business—social media is more than a 

marketing tool, it is a way to run your business.  

• Your company should start small when it comes to social technologies.  

• Your employees need to become digital citizens, too—you’ll need to train your 

employees in these new processes.  

• It is okay to fail as long as you do it quickly—that way you won’t be too 

invested in a failed venture.  

 

• Source: The CEO’s Guide to Social Media from ChiefExecutive.net  



Any Questions? 



THANK YOU! 

#jennacommsocialmedia 

• We appreciate your participation in this series. We are more than welcome to 

answer any further questions you may have!  

 

• Contact information: 

• Jennifer Sherlock | 609 369 3482 | jsherlock@jennacommunications.com 

• jennacommunications.com 

 

mailto:jsherlock@jennacommunications.com

